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11  PPRREESSEENNTTAATTIIOONN  

 

SIGIR is the major international forum for  the presentation of new  research results 

and the demonstrat ion of new  systems and techniques in the broad f ield of 

informat ion retrieval.  

 

The 28th Annual Internat ional ACM SIGIR Conference w ill  be held at  the Pestana 

Bahia in Salvador, Brazi l ,  August 15 to  19,  2005.  
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22  OOBBJJEECCTTIIVVEESS  

 

The object ive of the ACM SIGIR Conference is to promote the discovery and 

dissemination of high quality research in the domain of informat ion retrieval .  I t  

welcomes members working in al l  aspects of information storage, retr ieval ,  and 

dissemination,  including research,  development,  evaluat ion, and educat ion.   

 

The main areas of interest, but not l imited to, are: Formal Models, Language 

Models,  Fusion/Combination;  Text Representat ion and Indexing, XML and Metadata; 

Performance, Compression, Scalabil ity,  Architectures, Mobile Applicat ions;  Web IR, 

Intranet/Enterprise Search, Citat ion and Link Analysis, Digital  Librar ies,  Distr ibuted 

IR;  Cross-language Retr ieval ,  Mult i l ingual Retrieval ,  Machine Translation for IR; 

Video and Image Access, Audio and Speech Retr ieval ,  Music Retrieval;  Machine 

Learning for IR, Text Data Mining, Cluster ing, Text Categorizat ion; Topic Detection 

and Tracking, Content-Based Fi ltering, Col laborat ive Filtering, Agents;  

Summarization,  Quest ion Answering,  Natural Language Processing for IR,  

Informat ion Extraction, Lexical Acquisit ion;  Interfaces, Visual ization, Interactive IR, 

User Models, User Studies;  Evaluat ion,  Bui lding Test Col lect ions, Experimental 

Design and Metrics;  Special ized Applications of IR, including Genomic IR,  IR in  

Softw are Engineering, and IR for Chemical  Structures. 
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33  AANNTTEECCEEDDEENNTTSS  

 

The ACM SIGIR Conference is in its 28th edit ion. The conference have been 

tradit ionaly held in North America and Europe in an alternate fashion. The only t ime 

that  i t  did not fo llow this pattern w as in 1998, when it  was held in  Melbourne, 

Austral ia. Thus, i t w il l  be the f irst t ime in Lat in America,  and we have chosen 

Salvador,  Bahia, a warmth and nice place to host such a prest igious event. 
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44  OORRGGAANNIIZZAATTIIOONN  

 

The General Chairs are Ricardo Baeza-Yates (University of Chi le)  and Nivio Ziviani  

(Federal University of Minas Gerais, Brazi l) .  The Conference is  a f ive days meet ing, 

and the main events are:  tutorials, presentation of full  papers,  posters,  workshops, 

demonstration and doctoral  consortium. 
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55  EESSTTIIMMAATTEEDD   PPUUBBLLIICC  

 

The estimated public is approximately 300 people from dif ferent countries.  The 

majority w ill  come from North America and Europe. This t ime w e expect a strong 

part icipat ion f rom Brazi l  and South America, specialy attracted by the tutor ials and 

workshops. 
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66  FFOORRMMSS   OOFF   PPAARRTTIICCIIPPAATTIIOONN  

 

The companies interested in part icipating as sponsors of the event w ill  be able 

to choose f ive dist inct categories of part icipat ion w hich are: 

�  Mega 

�  Giga 

�  Tera 

�  Peta 

�  Exa 

 

The value of the investment for part ic ipation as sponsor (see table in page 11) 

of each one of the categories proportional ly var ies the intensity and qual ity of 

the exposition (see table in page 10). 
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77  MMEEDDIIAA   SSPPAACCEE   AANNDD   CCAATTEEGGOORRIIEESS   OOFF   SSPPOONNSSOORRSSHHIIPP  
 
 

CATEGORIES OF SPONSORSHIP  MEDIA SPACE  
MEGA  GIGA  TERA  PETA  EXA  

Procee din gs  ����  ����  ����  ����  ����  

Banner     ����  ����  

Pad  of  pa per  ����  ����  ����  ����  ����  

Pen      ����  

Pos ter  ����  ����  ����  ����  ����  

Banquet  i nv i t a t i on     ����  

I dent i f icat ion badge     ����  ����  

Cal l  fo r  papers   ����  ����  ����  ����  

Fo lde r  ����  ����  ����  ����  ����  

Banquet  menu     ����  

Bag  ����  ����  ����  ����  ����  

F i na l  p rogr am ����  ����  ����  ����  ����  

P ro jec t ion of  Po werP oint    ����  ����  ����  

S i te  ����  ����  ����  ����  ����  

G
R

A
P

H
IC

A
L

 P
A

R
T

S
 

Totem for  ta b le  i n  the ban quet .      ����  
       

Ma in  and second aud i t o r ium (banners )  ����  ����  ����  ����  ����  

Poster and demo (banners and displays)   ����  ����  ����  

Recept ion  at  t he a i rpor t  (banners)     ����  ����  

Recept ion  (d isp l ays )  ����  ����  ����  ����  ����  

Hal l  o f  the  ho te l  ( banners )    ����  ����  ����  

Tu tor i a l s  (banners)  ����  ����     

P
h

ys
ic

a
l 

sp
a

ce
s 

W orkshops  (banners )       

       

Ackno wledgments  ����  ����  ����  ����  ����  

P ress  re leases      ����  

Caps     ����  ����  

O
T

H
E

R
S

 

Shi r t s      ����  
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88  DDIIVVIISSIIOONN   OOFF   SSPPAACCEE   BBYY   CCAATTEEGGOORRYY   OOFF   SSPPOONNSSOORRSSHHIIPP  
 

For assuring to the sponsors an adequate exposit ion of their logotypes to fulf i l l  the 

institut ional objectives, the exposit ion areas of each category of sponsorship are 

l imited in  number and size. 
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99  IINNVVEESSTTMMEENNTT  
 

There are f ive options of part icipat ing sponsors.  They vary in the form and 

intensity of the logotypes exposit ion.  The respective values are as fol lows:  

 

 COTA  INVESTIMENT (US$) 

01  MEGA 1 .00 0 

02  GIGA 2 .50 0 

03  TERA 5 .00 0 

04  PETA 10.000 

05  EXA 15.000 
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